
 

As you likely know by now, Superintendent Stefan Czaporowski recently 

made the announcement that Paper Mill will have a new principal begin-

ning next year.  My three years at PMES have been a wonderful experience 

in my life, and I have learned so much from our students and staff during 

that time.  

With the impending transition happening throughout Westfield Public 

Schools, many changes will be occurring over the summer and into the fall, 

and change is a time for growth and new relationships. 

I am relocating to Florida this summer to be closer to family, and as I have 

finished my doctoral degree, it is time for me to embrace new professional 

opportunities. I will miss all the smiling little faces of our students at Paper 

Mill, and of course, I will miss the teachers and staff here. I will not miss 

winter or snow storms, however! 

I wish everyone in the PMES family much love and best wishes for a bright 

future. In these last weeks of school, we aim to finish MCAS and other test-

ing, and then, we have lots of fun projects and events in store to end the 

school year in Paper Mill style!  

Thank you to each and everyone of you.   All the best, now and always... 

 Friday, 5/4 ERSD Dismissal at Noon for Students 

 Friday, 5/25 Memorial Day program 9:30 am 

Monday, 5/28 Memorial Day, No School 
Thursday, 5/31 PTO Ice Cream Social (tentative) 
Friday, 6/1 Kindergarten Screening 

Tuesday, June 5, Spring Concert 9:30 am and 6:15 pm 

Wednesday, 6/6 K-2 Field Day 

Thursday, 6/7  3-5 Field Day 

Friday, 6/8 Field Day Rain Date 

Monday, 6/11 District-wide Step Up Day 

Week of 6/11 Career Days in Classrooms 

Thursday, 6/14 Grade 5 Day (Rain Date 6/15) 
Tues., Wedn., and Thur., 6/19-21—Dismissal at Noon for Students 

Thursday, 6/21 Last day of school 

Thank You Paper Mill Elementary 

Dates to Remember  

P L E A S E  

R E M E M B E R :  Paper Mill Elementary School  

M A Y  2 0 1 8  

C Y N T H I A  K E N N E D Y ,  P R I N C I P A L  

L A U R A  C R E A N Z A ,  A S S I S T A N T  P R I N C I P A L  

K I M  D I O N ,  S P E C I A L  E D U C A T I O N  S U P E R V I S O R  

 Grade 1-12 begin on 

Sept. 4 and kindergar-

ten begins Sept. 10, 

2018.  

  

 Please call first if you 

plan to come to the 

school in the sum-

mer.  The office is not 

staffed full time in the 

summer months.  

 Please keep us aware 

of any changes in 

phone numbers, 

emergency contacts, 

etc., so we have up-to

-date information by 

which to contact you.  

 If you are moving or 

have moved, please 

let us know as soon as 

possible to ensure a 

smooth transition.  

  

 Letters with home 

room assignments for 

grades 1-4 will be sent 

mid-August.    

Office Phone: 413-572-6519 

Please make 

sure your Stop 

and Shop card 

has Paper Mill 

School desig-

nated as the re-

cipient for the 

A+ REWARDS 

program.  



The Paper Mill 

Student Talent 

Show is amazing!  

Under the 

supervision of Mrs. 

Dunlop, many of 

our students 

performed during a 

daytime show for 

their schoolmates, 

and in the evening, 

on June 16th for 

families.  The show 

was wildly 

entertaining, and 

all of the students 

who participated 

cheered on their 

friends and 

positively 

supported all of the 

acts.  Paper Mill’s 

got talent!!     

A Letter from the Principal: 

 

     A little more than 24 months ago, I learned that I was to become 

Principal at Paper Mill School.  I was so eager to begin, and it seems im-

possible that I have been here for two entire school years already! Days 

move quickly here at PMES as there is always much to do! 

 

     My purpose in writing this letter is to take a moment to say how 

much I appreciate our Paper Mill family.  This school truly has the most 

dedicated and kind faculty and staff of all the schools in which I have 

worked.  Your children are supremely lucky to have these teachers who 

care so very much about their success.  It is a privilege to be the princi-

pal at this school. 

 

     This year, we increased our technology by quite a bit here, and we 

took on online MCAS and GRADE (reading) testing in several grades.  

We did pretty well with coordinating all of that.  Our school has much 

more consistent behavioral expectations, with the culmination of using 

PBIS matrices in each classroom, announcing Positive Office Referrals 

during morning announcements, and our regular analysis of school-wide 

data to track trends.  We began the year with no PTO executive board, 

and we end the year with a (nearly) full board, and lots of plans for next 

year already in the works.  (We still need a secretary, if anyone is inter-

ested in joining our fun group!)   

 

     There is much work still to be done.  We are continually moving to-

ward more inclusive practices, servicing at-risk students with academic 

interventions in the general education classroom whenever possible.  We 

also will be unveiling our plans for tier 3 PBIS interventions in Septem-

ber, helping our kiddos who need extra support in social-emotional 

learning.   

 

     While we are all in need of a long and relaxing break after this seem-

ingly endless school year, I am excited about the 2017-18 school year, 

and all the promises for further growth and learning ahead.   

 

Please enjoy your summer.  Be happy, healthy and safe,  

Ms. Cynthia Kennedy 



Inside Story Headline 

P A G E  3  C Y N T H I A  K E N N E D Y ,  

This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main 

goal of distributing a 

newsletter might be 

to sell your product 

or service, the key 

to a successful news-

letter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when you’re fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

sands of clip art images from which 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

If the newsletter is distributed in-

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

Caption 

describing 

picture or 

graphic. 

Inside Story Headline 

Inside Story Headline 

Caption describing picture or 

graphic. 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 



a listing of those here. You may want 

to refer your readers to any other 

forms of communication that you’ve 

created for your organization. 

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

meeting for vendors every third 

Tuesday of the month, or a biannual 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that you’ve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked about 

your organization. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

employees. 

If you have any prices of standard 

products or services, you can include 

charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its mis-

sion, founding date, and a brief history. You 

could also include a brief list of the types of 

products, services, or programs your organiza-

tion offers, the geographic area covered (for 

example, western U.S. or European markets), 

and a profile of the types of customers or 

members served.  

It would also be useful to include a contact 

name for readers who want more information 

about the organization. 

Business Name 

Back Page Story Headline 

Your business tag line here. 

Organization 

Caption describing picture or 

graphic. 

We’re on the Web! 

example.com 


